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Abstract — The purpose of the research underlying this systems”, and “definition” or “criteria”. Definitio of
article is to present how the concept of relevande defined in  relevance formulated in the publications from theaaof
accounting information system and analyse those deftions  jnformation science has been used as a refererioefpo
in comparison to the definition of relevance in inbrmation literature studies of the concept of relevanceciroanting
science. For this purpose, a systematic review reéa to the The same databases have been searched for ms

issue was conducted. The article presents the detioins of th f Hi Th h h b linmited
relevance used in publications concerning accountin € area of accounting. € search has been limae

information system with all its subsystems. In finacial ~Scholarly journals. The keywords included:

accounting and audit, materiality, which is the erity-specific - “relevance” or ‘“materiality”, and “financial
aspect of relevance, is a measure of the usefulnes$ accounting” or “financial statements” or “audit” in
information for the user of financial statements. t is case of financial accounting and audit,

expressed quantitatively, but also depends on quedtive _ «glevance” or “materiality”, and “management

considerations. In management accounting the issués
identified with the decision-making process, for with

relevant information is used. The study is the firstcomplex Tr;anagement acg:fpun_tlng. f ab imed
publication which discusses the importance of relance in e primary verification of abstracts was aimed to

accounting information system, and its subsystems — Choose only those publications that were relatedheo
financial and management accounting. topic of the article. 16 publications were foundlie area
of financial accounting and none in the area of
Keywords — Accounting Information System, Audit, management accounting. The term “relevance” in the
Financial Accounting, Management Accounting, Materality,  publications of management accounting was mainly
Relevance. related to the relevance of management accounting
science, the discussion started with the Kaplan and
|. INTRODUCTION Johnson publication “Relevance Lost: The Rise aalbidf
Management Accounting”, which was beyond the sadpe
The concept of relevance is studied in many fiebis,it  this article. Therefore in the area of management
is among others rooted in the information scierités  accounting the search has been repeated in Gooltee®
integral to information system design, developmemtd database and included also 7 textbooks.
evaluation. Recently, there has been an upsurgdgesest  “Relevance” and related terms are also defined in
in the concept of relevance, particularly in redatito numerous regulations and recommendations. Theréiere
information retrieval systems. The article presetite available research evidence was also sought fromy"g
definitions of relevance in accounting informatisystem research literature sources. Grey literature waslsoby
and its subsystems. In case of financial accountind reviewing the publications of American Institute of
audit it focuses on materiality, which is the gngpecific  Certified Public Accountants, Chartered Institutd o
aspect of relevance. Management  Accountants, Financial = Accounting
The objective of the article is to present howdbacept Standards Board, IFRS Foundation, Institute of Cost
of relevance is defined in accounting informatigistem  Accountants of India, International Auditing and
and analyse those definitions in comparison to th&ssurance Standards Board, and Public Company
definition of relevance in information science. sEir Accounting Oversight Board.
selected definitions of relevance in informatiorieace
were presented. Next they were used to analysaitilefis 1. RELEVANCE IN |INFORMATION SCIENCE
of relevance (and materiality as an interrelateacept) in
financial accounting and audit, as well as in manmagnt  The development of information science occurred in
accounting. This is preceded by the descriptiorus#d 4pjes and 50ies, and relevance has been identfeits
method, which is a systematic literature revievated 10 -anirg) concept. However, it has not been cleagfjned,
the issue. and — as many authors mention — designing a systatn
Il. METHOD generates relevant information for users without
understanding what relevance is to users is diffid8],
The available research about the concept of ret@van [42], [54].
information science was sought in six databasetaging  Developing a definition of relevance is difficultiel to
publications in the area of information science anghe fact that there are many kinds of relevande[42].
management: ProQuest, Wiley Online Library, Spningg25] after his literature study stated that thesend clear
Link, Science Direct, JSTOR, and Emerald. The legic and precise definition of relevance and even clditheat
were identified by first searching the databaseafticles such a definition cannot be created. However, other
containing topic-related keywords in the title ard/ authors formulated several definitions, simultarsipu
abstract. The keywords included “relevance”, “imfiation  noticing many components, variables, criteria, fauors

Copyright © 2016 1JIRES, All right reserved
318

accounting” or “managerial accounting” — in case of



\JJIRES

Source of Knowledge

International Journal of Innovation and Research inEducational Sciences

Volume 3, Issue 5, ISSN (Online): 2349-5219

that should be included in the definition as wesligday an publications that treat topicality as a most basiacept,
important role in measuring relevance (see Tahle 1)

Table 1. Definitions of relevance in informationeswe

[30] claim that it lies at the heart of relevantley view
it as user-oriented as topicality is often the nmiogtortant
relevance criterion considered and determined bg en

Authors

Definition

users.

(7]

Relevance should be divided into topical
(gathering all information related to the que
and informativeness (information that gi
information to the user)

ty  According to [42], relevance is a relation betwesy

Y) two entities of two groups. The first one includes:

€ document, surrogate — being some representatioa of
document, such as abstract or keywords, and infioma

[26]

A measure of the effectiveness of the contant
equivalence relation because there are m
possible answers to a request

being the content of the document. The second group

2" consists of: a problem — for which information iseded,

[30]

Relationship (R) between an Information Obj
() and an Information Need (N) (which consis
of Topic, User, Problem/Task, and Situatig
Context) with focus on R) such that t
information object has the potential of providi
assistance in solving a problem, performing
task, producing a new document, learning abo
given topic, satisfying curiosity, providin
entertainment, and so on

Lct Information need — user’s perception of what isdegeto

ts Solve the problem, request formulation of the
n/ information need, and query — a formal presentatiotine

ne information need understandable for the information

g system. These types of relevance can be further
a decomposed according to the topic in which used is

Ut ajnterested, task which the problem is related taj the

J  context, such as user's knowledge, or time forsisarch.

(38]

Utility value of a document dependent on tisery
and a request. The limitation is not taking i
consideration the situation affecting t
preferences of the user

The last dimension of the space in which relevasimild
to Pe analysed is time, as all of these variables gan
e time.

Reference [50] built a definitional framework of

[42]

A relation between two entities of two groups.
the first group there are the following: Docume
Surrogate, Information. In the second group th
are: Problem, Information need, Request, Qu
These entities can be decomposed in

relevance that is still considered one of the most
nt, comprehensive definitions of that concept (see Tahle
ere  Reference [30] improves[50]'s definition and nottbat
eTY. objective relevance (defined by them as relevaseis)a
the can only be estimated by determining an agent (aope

following components: Topic, Task, Context

or system) operating on a representation of tharindtion

Source Own preparation.

Individual authors identify relevance with satigfan
with the information seeking results [61], or uili
[48],[51]. [15] states that an item of informatimrelevant
to a question if it can be used in a deductive aeiag

object and a representation of the information need
resulting in an operational approximation of relesa
They underline that with different types of agettigir
perception of relevance differs. Differentiationtween
objective relevance and its measurable reflectias diso
been mentioned by other authors, c.f. [19],[27].

argument that results in an answer to the quest\dso
[66] investigates relevance in the context of argue
noticing that relevant items of information are sbathat
answer, or logically help to answer, questionsarfaern.
Gathering information related to the query is alsfined
as topicality. [8] equate relevance with topicaliynd
mentions that next to relevance there is also
complementary concept of utility, which takes
consideration user’s needs. Such an approach és asr
most authors indicate that topicality is one of ¢fements
of relevance. Relevance includes also informatissne
which is the relation between the item retrieved #me
user’s needs [7],[57],[58].

Reference [25] underlines that topical relevance i

insufficient for describing relevance, althouglsliobuld be
viewed as a prototype for relevance, and a featina¢
most information systems have been constructedndtou
[46] points out that topical relevance is contetef and
ignores judge’'s context and state of needs, andfdlcas
should be placed on users rather than on systether O
authors also highlight two components of relevanamne
related with topicality and the other related witker's
context, c.f. [24],[29]. [56] speaks about topicalevance
(answering user’s question), pertinence (approfeiab
the user), and utility (providing information that not
only appropriable but also new).

into

Despite many

In the end of 20th century the research on relevémas
concentrated on relevance criteria, shifting theeagch
from conceptual to empirical and from topical to
nontopical [29]. Relevance judgement is a measarabl
assessment of the degree to which a relationshpbea
considered relevant. [17] indicate that relevanseai
&ntinuous variable, and not a dichotomous onerel hee
many criteria that affect relevance judgement, mahy
which are nontopical and user-centred (see Table 3)

Table 2. Framework of relevance

Relevance is the A of a B existing between a C ancha D
determined by an E
S measure estimate

A |degree appraisal
dimension relation
correspondence satisfaction

B | utility fit
connection bearing
document reference

Cc |article information provided
textual form fact
query information used

D |request information requirement statement
point of view T
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person requestor and it is based on the nature or magnitude, or bbthese
E |judge information specialist characteristics of information [35], [34, §QC11]n I
user addition to financial accounting the concept of eniatity
Source [50, pp. 321-343]. is used in the audit, which purpose is to enharee t
degree of confidence of intended users in the fi@n
Table 3. Criteria of relevance judgement statements [36, §3].
Authors Criteria
[60] | ease of use, noise reduction, quality, abitity Table 4. Dictionary definitions of relevance and
respond to user’s problem, time saving and ¢ost materiality
saving - - Definition of relevance |  Definition of materiality
[48] accuracy, completeness, subject, suggestigenes Oxford Dictionaries
timeliness, and treatment The quality or state of beinb
[53] factors related to information — accuracy, closely connected orThe quality of being
currency, specificity, geographic proximity |— iatd composed of mattér
source — reliability, accessibility, verifiability appropna - — -
through other sources — and presentation — — Merriam-Webster Dictionaries
dynamism, presentation quality, clarity The a.b'“ty (as of an 1. The quality or state o
[6] Information content, user's experience, user’s information retrieval system being material.

preferences, other information accessible, soufces to retrieve material that 2. Something that g

of the documents, document as a physical entity, satisfies the needs of the materiaf.

user’s situation, effectiveness of a techniques use?_. — - — -

presented in the document, consensus within| the appllcab_lllty, bequqg, appllcab_lllty, be_anng,

field, user's relationship with the author connection, materiality| connection, pertinence,
’ pertinence, relevanty relevance, relevanty

[14] Topic, content, format, presentation, valugs,
personal need of use of the document
[63] Information and knowledge sources, feelings| of
uncertainty, establishing professiorjal
relationships

Source Own preparation.

Cambridge Business English Dictionary
The degree to  which
something is related or usefyl
to what is happening or being
talked about

Source Own preparation.

2}

Measure of how important
piece of information is
when making a decisi8n

Relevance has been defined as any relation of the . o .
presented variables. In order to assess any entit ccording to [67] materiality is a relevance of argm

(document, or information) as relevant, it is nseeg to :j.clt_uded. or OrE!ttﬁd.' Bised on _trheblanzllySIT Ofrarfg\g“
assign some value of a relevance by a judge. Taere ctionaries, which 1S shown In tavle 4, releva

- : - teriality can be considered as synonyms.
also many kinds of relevance judgement, which can gna ;
classified according to [42]: the kind of relevanttes kind h I-t|ow_e\{[elr), ,513' §%? 126]t drew attent|otr_1 fo the dnuaﬁnces
of judge, entities from the above presented twagsdhat at exist between these lerms, presenting an eraohp

the judge uses to assess relevance, the time wien ie“rllalgplrlr?:r?: f;)reer{glplo_l){rr?een; Vg:é Ishgesg?ﬂﬁtl?n?‘omtion
judgement is expressed. ploy gency. gency

Reference [20] considers relevance judgement ds.*spen%looUt a certain job for which the applicant is exiand

on two features: judge’s expertise and knowledgeyell will _furnlsh. any item of |.nf0rmat|.on about it. The
as judge’s openness to information. [48] has prove plicant will certainly want information about thature

: ; of the duties, the location of the job, the pag tours of
whether the difference of relevance judgement i . : . :
explained with the characteristics of judges, chegkhe WO(;k.’ %nd the .Irlnge benefits. Inf?rtr)na_tmn a?m:ﬁ:aﬁmnsh
differences between researchers and students fr Job security may or may not be important enotag
different specialties and at different levels, 8} has atiect a decision concerning accepting the jobtfreur the

come to opposite conclusions proving high conscstesf applicant may not be concerned at all .With Whe“"’f“
how differgr?tjudges assessed l?ull-te>?t dogcumenst?.t office floor is carpeted or about the quality oé tfood in

V. RELEVANCE AND MATERIALITY IN Thttp:/Avww.oxforddictionaries.com/definition/endiiselevance(accesse
FINANCIAL ACCOUNTING AND AUDIT g 27 May 2016).

o ] ] ] http://www.oxforddictionaries.com/definition/endiisnateriality(accesse
Relevance in financial accounting means capabidity d 27 May 2016).
making a difference in the decisions made by usiers. °  http:/iwww.merriam-webster.com/dictionary/relevataccessed 27

: : P May 2016).
occurs when information has predlctlve and Conﬁmm 4 http://www.merriam-webster.com/dictionary/matetighccessed 27

value, or both [35], [34, 8QC6-7]. According to [55 may 20186).
relevant information must be logically related tagigen ° http://www.merriam-webster.com/thesaurus/relevan@ecessed 27
decision and be able to reduce the uncertainty tatheu May 2016).

variables in the decision process, cf [43]. It that M:;t%/lvg\;vw.mernam-webster.com/thesaurus/matewaﬁaccessed 27

r_3|evance can b.e identiﬁe.d with “topicality” dedith in 7 “hitp://dictionary.cambridge.org/dictionary/engfisfievance(accessed
literature as “having a relation to a query”. 27 May 2016).

Materiality is the entity-specific aspect of releca, E;7ht’f£)://dzit(:)tilczsr;ary.cambridge.org/dictionary/engl’lshateriality (accessed
ay .
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the cafeteria. All of those items are, in the bexidsense,
relevant to an evaluation of the job. But some tafnt
make no difference in a decision to accept it ar Abe
values placed on them by the applicant are too Isimal
them to be material. They are not important enotah
matter.

In the next part of chapter 4 the concept of maligyiis

considered, due to the fact that this term domatéinformation”,

significantly in scientific publications. Table hi@wvs the
definitions of materiality in international and Anean
standards of financial reporting and auditing.

Table 5. Definitions of materiality in financial

accounting and auditing standards

Definition

Information is material if omitting it o
misstating it could influence decisions th
users make on the basis of finang
information about a specific reportin
entity’[35, § QC11],[34, §QC11].
Omissions or misstatements of items
material if they could, individually o
collectively, influence the economic decisio
that users make on the basis of the finangial
statements. Materiality depends on the size and
nature of the omission or misstatement judged
in the surrounding circumstances [31, 8§7],[82,
§5],[33, §71.
Although financial reporting frameworks ma
discuss materiality in different terms, th
generally explain that [37, 8§2]:

misstatements, including omissions, are
considered to be material if they,
individually or in the aggregate, could
reasonably be expected to influence the
economic decisions of users taken on the
basis of the financial statements
judgments about materiality are made
light of surrounding circumstances, and 3
affected by the size or nature of
misstatement, or a combination of both.
The magnitude of an omission or misstatem
of accounting information that, in the light
surrounding circumstances, makes it probg
that the judgment of a reasonable per
relying on the information would have be
changed or influenced by the omission
misstatement [52, § 6].
In interpreting the federal securities laws, 1
Supreme Court of the United States has h
that a fact is material if there is “a substan
likelihood that the ...fact would have beg
viewed by the reasonable investor as hay
significantly altered the “total mix” of
information made available.” As the Supre
Court has noted, determinations of materia
require “delicate assessments of the inferen
a “reasonable shareholder” would draw from a
given set of facts and the significance of those
inferences to him ..."” [3, §2].
Source Own preparation.

Standards

at
ial
g

[35], [34]

are

ns
(31], [32],
[33]

y
2%

[37]

in
are
a

ent
Df
ble
50N
2n
or

[52]

he
eld
ial
BN
ing
[3]

ne

*However § 2.11 of the Exposure Draft ED/2015/3 Gqmiaal
Framework for Financial Reporting, proposes to rfyottiiis definition by
including the word “primary” before the word “user”
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Table 5 shows that the definitions of materiality i
international and American standards of financial
reporting and auditing are consistent with eacleotfihey
refer to the “omission” or “misstatement” that cwul
influence the decisions of users made based omdiah
information concerning the specific reporting gntlh the
definitions mentioned above, often also the terms
“user (reasonable person)”, “judgnt&h
and ‘“circumstances” are used. Users of financial
statements and their information needs are spdcifie
particular standards, used by financial statements’
preparers and auditors. The main difficulty in det@ing
whether information is material or not is the naigsof
judgment, which vary depending on particular
circumstances.

Numerous articles published in scientific journals,
regarding materiality in financial accounting andliting,
take as a starting point the definitions in staddar
applicable to the topic [12] , [39], [44], [62], B
However as [21] noticed materiality is not a terrthwa
core meaning.

Table 6. Definitions of materiality in financial

accounting and auditing

Definition

A matter of relative significance.
An item of accounting information is materi
only if it has information value to a financi
statement user.
Rules of thumb suggested as ways of arriving
preliminary judgment about materiality, e.
percentage of pre-tax income or net income.
The general level of the maximum amount
error which could occur without rendering
financial statement as misleading. T
interpretation of the extent to which informatig
would affect a user's decision is a matter
professional judgement based on past experie
As applied by preparers and auditors, the con
of materiality is generally understood ultimate
to involve determination of the importance of]
matter for financial reporting purposes.
Source Own preparation.

Authors
[5]

[49]

a
al

at a

[45] 0.

of
a
he
n
of
nce.
cept
ly
a

[11]

[40]

On the other hand, [64] concluded that investoisvg
of materiality are varied. Table 6 shows the définis of
the authors, who proposed their own suggestionthef
term.

It can be concluded, taking to consideration above
definitions, that materiality is the importancetbe value
of information for financial reporting purposes. tinese
definitions the terms of “omission” or “misstatentieare
used in lesser extent, bringing them closer tocimecept

ity of relevance. From the point of view of definitibna
C®Stramework of [50], there is a convergence with téems

presented in Table 7.

Table 7 shows that materiality should be identiffexda
measure (degree) of utility existing between infation
provided and query (request) of users. As [1] ndtesl
definition of materiality also concerns the workjofiges.
Such a meaning of materiality is consistent with fioint
of view of [42]. According to him materiality is relation
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between two entities: document (financial statesjeabd guaranteeing that immaterial information is exchiide
information need. Continuing the definitional franmek  Providing immaterial information may obscure matkri
of [50], materiality in financial accounting andditumay information and consequently hinder understandsbili
be determined as a measure (degree) of usefulrfessUsers have to filter out information from the mass
information for the user of financial statementstbe available in financial statements and if preparadsd
degree, in which the relation may be considered as:material information, users have to spend more
relevant. This measure may be expressed quangitativresources on searching for material information.
(by size), but also qualitatively (by nature). kse of the Disclosing immaterial information increases theglénof
size it should be known that materiality is a coatius financial statements and makes them less undeedténd
variable. There is always an area for judgmentswhe.f. [1], [33]. The above issue was stressed by. [Based
considering existing circumstances of specific rdpg on a survey of 6,500 members of the Financial Etveesl
entity. IFRS Practice Statement concerning maigrial International (FEI) it was concluded that:

draws attention to the above issues. It stresses th complexity in financial reporting confuses investor
importance of judgments and entity-specific facttrat and prevents them from making optimal decisions,
change over time [33, p. 12]. the proliferation of required disclosures makes it
difficult for investors to interpret a company’'s
performance and factors that drive performance,
footnotes are the most significant source or cafse

Table 7. [50]'s definitional framework of relevanead
definitions in financial accounting and auditingrstiards

A B __C D __E disclosure complexity.
measure | utility information | query judge In terms of the criteria used to determine the nisltty,
degree provided request | user [11] developed them most extensively. He presetited

Source Own preparation. factors listed in Table 8, in accordance with Disian

Memorandum of FASB of 1975.

As [22] noted, traditionally materiality focuses on
ensuring that entities do not omit material infotioa.
However, the same attention should also be given to

Table 8. Criteria for determining materiality

Determinant factors Modifying factors
Characteristics of the | Characteristics of the | Characteristics of the event Characteristics of
environment firm or judgement item the accounting
system or policies
in use
(1) Amount of the| (1) Political -national| (1) Age and maturity of (1) Timing - current effect (1) Selection of
judgement item. and world. the firm. or future effect. “liberal” or
(2) Judgement item ajs (2) Economic - national (2) Capitalization| (2) Timing - one-time| “conservative”
a percentage of sales| and world. structure. effect or continual effect. | accounting
(3) Judgement item as(3) Industry - national (3) Seasonal nature of(3) Result of discretionary policies.
a percentage of grogsand world. its operations. or non-discretionary action (2) Extent  of
margin. (4) Firm’s position in its| (4) Competitive| of management. variation from
(4) Judgement item asindustry. situation. (4) Result of temporary or generally accepted
a percentage of net(5) Business practices(5) Geographical permanent condition. accounting
income. and customs. dispersion of| (5) Related party or arm’s principles.
(5) Judgement item as (6) Regulatory| operations. length transaction. (3) Extent of
a percentage of assetsrequirements. (6) Integrated nature df (6) Potential for violation| variation from
(6) Judgement item as (7) Income tax| the operations. of certain agreements. accepted industry
a percentage  of considerations. @) Diversity of | (7) Potential for violation practice.
liabilities. (8) Needs and suppliers and of certain laws. (4) Consistency of
(7) Judgement item as expectations of users ofcustomers. (8) Result of mathematical application of
a percentage of financial statements), (8) Ownership interests error or actual event. policies.
stockholder equity. etc. and diversity. (9) Nature of the event ar(5) Comparability
(8) Judgement item as (9) Costs of gathering judgement item. of resulting
a percentage of it and presenting datp(10) Potential for| information.
account total (e.g against relative management of earnings. | (6) Effects of
machinery). benefits. (11) Relationship to normdl subsequent events.
(9) Judgement item as (10) Public image of the operations. (7) Extent and
a percentage of it§ firm. (12) Certainty with respect specificity of
category total (e.g (12) Management's to ultimate realization of disclosure of
plant). capabilities and publi¢ assets accounting
(10) Judgement item credibility. or liquidation of liabilities. | policies in use, etc
as a percentage of its (12) Liquidity - short-| (13) Effect of the existence
classification total and long-run. of other similar judgement
(e.g. fixed assets). (13) Solvency - short} items.
and long-run. (14) Effect of the existence

Copyright © 2016 1JIRES, All right reserved
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of earnings.
(15)

(16)

(14) Profitability - trend

Profitability
prospects for the future
Organizationa
structure, etc.

of other dissimilar
judgement items, etc.

Source [11].

These factors relate to materiality much wider thas
criteria set out in Chapter 3. Materiality judgneerds
determinant factors are presented in detail. Gaiténat
affect materiality judgement constitute the modityi

factors, i.e. determinant factors can be modifieg binformation:

environment, firm, event or judgement
accounting system or policies in use.

V. RELEVANCE IN M ANAGEMENT
ACCOUNTING

Relevance is defined as one of the four key managem
accounting principles by [10] and American Insttuf
Certified Public Accountants in their document Gibb
Management Accounting Principles (2014). Informatio
generated by management accounting must be reléwan
support decision-makers. Relevant information é&sdfore

determined with the decision at hand and needshef t
decision-maker. Information is drawn from past an((ji

present as well as from predictive insights abce t
future. It is not constrained by traditional orgsational
boundaries and might be drawn from inside and detsi
the organisation, including from financial and c&mal
systems, from customers, business partnershipplists
markets and the macro-economy. Relevant informati
can be both quantitative (both financial and naraficial
including environmental and social
gualitative. According to the
information is relevant if it is:

best available,

reliable and accessible,
contextual.
To be relevant to a decision information usuall
includes an element of prediction and considergeisshat
have a significant effect on outcomes.
information often includes sunk or committed
Historical information is relevant for example fdrawing
conclusions about reasons why good or bad decisiags

Principles

been taken. Relevance of information is based en i

quality, accuracy, consistency and timeliness.

Definition of relevance presented in the Principle
(2014) takes into consideration basic assumptidrsuta
the relationship between information and problem

including [42] or [66]. An important role in the filgtion

of relevance is played by the recipient of inforimat— a
decision-maker, which indicates that to be releva
information in management accounting must not drdy
topical but fore mostly useful for user. The emphas
also placed on the availability of information aitd

timeliness, which have been mentioned by [42], an

omitted for example in [50] framework.

issues) an
(2014),

Irrelevant

Reference [4] defines relevance in a similar walyeyl
claim relevance of information means usefulness of
information for an organization’s decision and coht
processes. They mention four characteristics cdveeit
accuracy, timeliness, consistency and

item andlexibility. Inaccurate information cannot be redau as it

is misleading. Information that is late is also neéful for
decision making. Consistency means that methods and
ways to report information do not conflict withiifférent
parts of the organization. Flexibility applies tasing
available information differently, according to tse
needs.

Other authors define the concept of relevance and
relevant information in the context of a specifiolpem,
c.f. [2], and the information needs of the usef,[28]. In

tseveral publications in the field of managemenbaaoting

the emphasis is placed on the indication whichrinftion
about costs and benefits are relevant in the comtta
ecision-making process. This is often compilechwite
concept of opportunity costs, avoidable costs
incremental costs and benefits, c.f. [16],[47],[58% [47]
noted, Institute of Cost Accountants of India utides
that relevant information should be identified @ation to
decision-making, but it is also a valuable concapt

or

c{rglations to planning and control. [41] generalizbat

information is relevant if it helps achieving orgeation’s
goals — both strategic and operating.

In the light of [42] definition, relevance in marsagent
accounting can be defined as a relation between
information and a problem. The problem can be ifiedt
with the decision for which information is to beeds An
important factors are also: the user searching for
information, the context determining the availabdeirces

Xhat information can be generated from, and tinlable

for the search.

Using [50] framework, relevance is the degree or

COStSeasure of utility between the information providsud

query or request as determined by user. The tequonsry”
and “request” from column D of the framework (sesblE
E) do not reflect well the fact that relevancerdbrmation
should rather be analyzed in the context of thesdstto

be made. The concept of relevance in management

accounting is strongly associated with the reprasiem

: ) 05 the information need of the used, which has been
query, which have been underlined by some authorﬁ

ighlighted by [30]. It is also tightly linked tohe
availability of information in the time given foearch. In

the definition of relevance Principles (2014) mentjbest

ailable” information, as well as ,accessible"drrhation
allowing the fact that due to time- or system-redat
constraints information might not fully answer the
uestion set but be the best available for usethat
ﬁloment of the decision and therefore be viewed as
relevant.
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Relevance criteria indicated by [4] are consisteith  [5]
the ones included by [48] or [53]. In the literaur
however, there is no research on relevance judgineht [6]
the significance of relevance criteria in the aref
management accounting. The only criterion mentioogd
[28] is the scope of responsibility of the manager [
operational, tactical or strategic.

(8l
VI. CONCLUSION

Conducted systematic literature review showed that
definitions of relevance in financial and managemen?]
accounting have common elements, but each of the
subsystems determined the inclusion of unique eisite |,
the definition of relevance. This concept is alsdirted
differently by various authors, especially with aed) to
concepts related such as topicality or “user-cedieess”
(also referred to as informativeness, utility, ursibn of
user’s context, or pertinence). [12]

Relevance in accounting information system refers
primarily to information generated in this systeh.is
relevant if it plays an important role in decisioraking
process conducted by recipients of that informatidyoth  [14]
external users of financial statements and inteusal of
managerial reports. The assessment of relevanaendsp
foremostly on type of decisions taken and userstee

In financial accounting the concepts of “relevaneed
“materiality” are distinguished. The first one cde [16]
identified with “topicality” defined in literaturas “having
a relation to a query”. Substantially more spacethie
literature and in the regulations is devoted to ¢bacept
of materiality. Information is material if its lacdould lead [18]
to making different decision by users. Regulatidefine
this concept through the prism of exclusions intiica
that a piece of information is material if its laglould [20]
change the decision of the user of financial stetgm
However, the same attention should also be given f?l]
guarantee that immaterial information is excluded.

In management accounting emphasis is placed plimari22]
on the aspect of utility. Relevant information shibhave
a significant impact on decisions taken by users.
Relevance is assessed in relation to the speciitlgm as 53
well as information system in which it is generated
Relevance judgment is subjective and covers the dags [24]
of accessible information, whereas accessibilitpeshels

(11]

(13]

(15]

(17]

[19]

on time available for taking decision and scope Qb
information collected. An area, which in the opimiof the
authors requires further research, are the fatthatsaffect
the relevance judgment in management accounting. [26]
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